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THE LAST WORD

I want to listen and learn about the 
culture and the people, immerse 

myself in the community, and get to know 
as many of you personally as I can.”

Craig Angelos
New athletic director for the University of Hawaii 

By Lauren Zirbel, Tina Yamaki  
and Julie Plant 

Small businesses are the life-
blood of Hawaii’s economy, pro-
viding employment for nearly 

half of the state’s population. But 
these businesses are facing an unfair 
burden in the form of skyrocketing 
swipe fees, which have more than 
doubled over the past decade. Ac-
counting for the second-highest over-
head cost for most businesses just 
behind labor, these fees are an enor-
mous strain for small businesses 
with narrow profit margins.

Unfortunately, the system is cur-
rently rigged in favor of Visa and Mas-
tercard. While banks issue Visa and 
Mastercard credit cards, the fee rates 
are not determined by the banks 
themselves. Rather, the major credit 
card companies set these rates. While 
banks can compete on other fees, 
such as interest rates, the lack of 
competition in setting swipe fees al-
lows Visa and Mastercard to establish 
a schedule of constantly increasing 
fees, which many banks implement in 
exchange for their card services and 
a share of the fees.

This means that every time a con-
sumer swipes their credit card at a lo-
cal establishment, small businesses 
are left with a massive bill. Often, the 

only option to keep their doors open 
is to pass these fees on to consumers 
through higher prices, creating a vi-
cious cycle that only benefits the 
credit card giants.

This is particularly concerning at a 
time when businesses and consum-
ers are already facing astronomically 
high prices due to inflation. Adding to 
the already high cost of living in the 
state is bad for businesses and their 
customers.

The time has come to demand a 
fairer system for small businesses and 
consumers. That’s why we must stand 

together and demand that Congress 
pass the Credit Card Competition Act 
in 2023. This crucial legislation will re-
quire the largest banks in the nation 
to provide a second network option 
to handle processing transactions on 
their credit cards.

By breaking the stranglehold of 
these behemoth credit card compa-
nies, we can finally force them to 
compete and therefore consider the 
preferences of small businesses and 
consumers, who are struggling to 
make ends meet.

Small businesses are a driving 
force for the economic success of our 
communities, and they have suffered 
enough over the past few years — 
from the pandemic to supply chain 
shortages to 40-year high inflation. 
As our economy rebounds post-pan-
demic, small businesses can benefit 
— as long as rising swipe fees don’t 
continue to dig into their profit and 
make it harder to keep their doors 
open.

We are counting on Hawaii’s U.S. 
Sens. Mazie Hirono and Brian Schatz 
to stand up for our businesses and 
support the passage of the Credit 
Card Competition Act. Let’s ensure 
that small businesses can continue to 
thrive and provide valuable employ-
ment opportunities for our local com-
munities.

By Eric Kingma

I f you’re planning to eat locally 
caught seafood today, you can feel 
good about your choice. Hawaii’s 

commercial fisheries are fished at 
sustainable levels and support a vi-
brant local seafood industry.

However, with ongoing concerns 
around global ocean health, seem-
ingly all commercial fishing gets a bad 
rap. While certain areas of the world’s 
oceans are subject to overfishing, 
that is just not the case for Hawaii’s 
fisheries. Not all commercial fisheries 
are equal; some, like Hawaii’s, are 
well-managed and deserving of our 
community’s support.

Approximately 65% of U.S. waters 
around the Hawaii archipelago are 
closed to commercial fishing as part 
of the federally designated Papaha- 
naumokuakea Marine National Monu-
ment. And the U.S. waters around all 
but two of the Pacific Remote Island 
Areas are fully closed to commercial 
fishing as part of a separate federal 
monument. Now, a proposal en-
dorsed by President Joe Biden aims 
to fully close the remaining waters 
around Palmyra and Howland/Baker 
Islands, despite the fact that the area 
from 0-50 miles is already protected. 

Marine protected areas can be ef-
fective in supporting conservation 
objectives, but closing all U.S. waters 
to the full extent (0-200 miles) does 
not strike a balance between protec-
tion and sustainable use. Moreover, 
science doesn’t support that these 
area closures have material benefits 
to abundant populations of highly 
mobile species such as tuna.

Closures of U.S. waters to commer-

cial fishing force Hawaii 
longline vessels to fish on 
the high seas among 
larger, unregulated, subsi-
dized foreign vessels. This 
reduces Hawaii’s supply of 
fresh fish landings, which 
impacts the fleet, local sea-
food businesses, and Ha-
waii’s seafood consumers.

Hawaii’s longline fishery 
is among the most highly 
monitored, comprehen-
sively managed fisheries in 
the world. For decades, 
the fishery has exceeded 
standards for observer 
coverage levels, pioneered 
satellite vessel tracking, 
and developed effective 
protected species mitiga-
tion measures. Manage-
ment and oversight of the 
fishery involves hundreds of person-
nel from several federal agencies. The 
fleet is also certified by the Marine 
Stewardship Council for adhering to 
internationally recognized standards 
for environmental sustainability.

Hawaii residents consume seafood 
at two to three times the national av-
erage — and Hawaii’s commercial 
fisheries represent an overall eco-
nomic value to the state of nearly $1 
billion, supporting around 10,000 lo-
cal jobs in food service, retail and 
support-services sectors. The Hawaii 
longline fishery, anchored by the Ho-
nolulu Fish Auction, is the state’s larg-
est fishery and its largest food 
producer, both in value and volume.

The Hawaii-based fleet consists of 
145 locally owned vessels that land 
around 30 million pounds of premium 

grade tuna and other spe-
cies annually — worth ap-
proximately $120 million 
in dock-side value. 
Founded in 1917, the fish-
ery consistently ranks Ho-
nolulu Harbor within the 
nation’s Top 10 ports in 
fisheries value.

Hawaii’s commercial 
fishermen are hard-work-
ing, skilled, brave individu-
als who risk their lives to 
produce quality seafood. 
For many of Hawaii’s com-
mercial fishermen, fishing 
knowledge and respect for 
the ocean is a tradition 
passed down for genera-
tions.

Both the fishing and 
farming sectors are im-
portant local producers, 

providing nutritional benefits to Ha-
waii’s residents and supporting local 
food self-sufficiency. Our fishermen, 
like our farmers, are committed to 
sustainability because they know 
their livelihoods depend on the health 
and resiliency of the ecosystem. Per-
plexingly, even with Hawaii residents’ 
high consumption rates and its known 
health benefits, seafood is absent 
from the state’s food planning efforts.

If anti-fishing initiatives continue to 
erode Hawaii’s commercial fisheries, 
local seafood choices will be mostly 
foreign-supplied, frozen, preserva-
tive-treated and from poorly moni-
tored fisheries. It’s time to start 
supporting Hawaii’s commercial fish-
ermen and recognize their invaluable 
contributions, and the healthy local 
seafood they produce.

Swipe fees hurt businesses, customers

Hawaii fisheries deserve our support

Forget about aging 
gracefully. We’ve 
reached a moment 

when the old refuse to re-
sign, when pouty octogenar-
ians hawk sex appeal from 
magazine covers (OK, just 
one), and when officials tee-
tering on the brink of non 
compos mentis insist upon 
leading the country.

The notion of a genera-
tional changing of the guard 
has become a relic. But the 
past days and weeks have 
brought reminders that age 
won’t be denied no matter 
how many live in denial.

Dianne Feinstein, D-Calif., 
recently returned to the Sen-
ate after a 2-1/2-month medi-
cal leave necessitated by a 
shingles infection. The old-
est current-serving member 
of Congress, Feinstein, 89, 
entered the chamber look-
ing weak and diminished, 
presumably from the painful 
effects of the virus. She was 
in town to resume work, she 
said, while also saying she’d 
been at work all along, as 
though she’d never left.

When a reporter asked 
whether she meant she had 
been working from home, 
Feinstein said, “No, I’ve been 
here. I’ve been voting. 
Please — you either know  
or don’t know.”

True enough. Feinstein al-
ready announced she won’t 
run for reelection in 2024, 
when she will be 91. This fol-
lowed reports of her mental 
decline by several colleagues, 
including three Democratic 
senators, three former staff-
ers and a Democratic House 
member from California. 
They agreed that her mem-
ory deterioration meant she 
couldn’t do her job even with 
help from her staff.

In fact, Feinstein voted 
last week and attended a  
Judiciary Committee hear-
ing to approve nominations 
which had been stalled by 
her absence. Otherwise, 
she’s keeping a light sched-
ule on doctor’s orders and 
getting around in a wheel-
chair. Unsurprisingly, 
83-year-old Rep. Nancy Pe-
losi, D-Calif., has called re-
ports about Feinstein’s 
mental diminishment “ridic-
ulous attacks that are be-
neath the dignity in which 
she has led and the esteem 
in which she is held.”

Commentary about some-
one’s age and related issues 
is painful to write and painful 
to read. At best, it seems dis-
respectful. But public life car-
ries a duty to be honest with 
oneself while self-awareness 
is still possible.

Which brings us, inevita-
bly, to President Joe Biden. 
At times I think, oh, whew, 
he got through that speech 
pretty well. I’m always pull-
ing for him because he’s our 
president. I want him to be 
strong; I wish him good 
health and strong knees. But 
at other times, his speech is 
so muddled, I have no idea 
what he’s saying, and it 
seems he doesn’t either.

I hate saying this, but Biden 
is too old to serve another 
four years, not least because, 
should he become debilitated 
by illness or injury, we’ll be 
saddled with one of the 
least-popular Democratic can-
didates from the 2020 pri-
mary campaign: Vice Presi- 
dent Kamala Harris. Her word 
salads make Biden seem like 
Demosthenes. Ninety percent 
of the time, I have no idea 
what she’s talking about. Or 
why she’s laughing.

Here is Harris addressing 
climate change: “We will 
work together, and continue 
to work together, to address 
these issues … and to work 
together as we continue to 
work, operating from the 
new norms, rules, and agree-
ments, that we will convene 
to work together … we will 
work on this together.”

And she’s only 58.
Lest my observations 

seem partisan, Sen. Charles 
E. Grassley, 89, has served 
as one of Iowa’s senators 
since 1981. That’s eight 
terms for Grassley, who, by 
the way, is fit as a fiddle. Just 
ask him. He described his 
daily routine to a group of 
Iowa radio reporters last 
fall: “I go to bed at 9. Get up 
at 4. [Run] 2 miles in morn-
ing. Get to the office before 
6. Usually in the office until 
6:30, quarter ’til 7.  
I have a full schedule when 
I’m in the office — you know, 
committee meetings, cau-
cuses, interviews like this 
that I do 52 times a year.”

Grassley forgot to mention 
that he’ll drop to the floor and 
do push-ups for no reason 
whatsoever, and has the best 
Senate attendance record, ac-
cording to one of his ads.

No one has challenged 
Grassley’s mental acuity, 
though the Iowan will be 95 
at the end of his term. I sup-
pose he, like many men, 
worries that retirement 
means imminent death. But 
can’t a case be made for go-
ing home as a gesture of 
good manners and fair play 
— to give someone else a 
turn at the wheel? Surely, 
some younger version of 
Grassley can vote for what 
Iowans want.

I’m guessing not many 
women are busting their 
bustles to challenge another 
older woman, who, the same 
week Feinstein rolled back 
into the Capitol, was flash-
ing leg on the cover of the 
2023 Sports Illustrated 
swimsuit issue. Martha 
Stewart just can’t quit her-
self. For just $15.99 plus $4 
shipping, you can view the 
81-year-old vixen posing in a 
variety of bathing suits, in-
cluding a white bikini.

To each her own — and 
heaven forbid anyone should 
judge any woman’s decision 
about her body — but note 
to self: To all things there is a 
season. Martha looks fine 
from what I’ve seen online, 
but I’d buy the magazine 
only for her beauty Rolodex 
— names, numbers and none 
of this nonsense about drug-
store body glow.

She has no plans to retire, 
but you knew that. The 
woman who is about to pub-
lish her 100th book is in an 
important way different 
from the rest: No one can re-
place Martha.
———
Kathleen Parker writes for 
The Washington Post.

America’s gerontocracy 
is getting too old to continue

ISLAND VOICES

Eric Kingma, Ph.D., 
is executive 
director of the 
Hawaii Longline 
Association, which 
works to ensure the 
long-term 
continuity of 
Hawaii’s longline 
fishery and 
associated seafood 
industry.
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Lauren Zirbel, top 
left, is president 
of the Hawaii 
Food Industry 
Association;  
Tina Yamaki, top 
right, is president 
of the Retail Merchants of Hawaii;  
Julie Plant chairs the Retail Merchants 
of Hawaii.

JAMM AQUINO / 2022

Ahi is inspected inside the United Fishing Agency’s Honolulu Fish Auction.


